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California	  Circle	  &	  Main	  at	  Serra	  
Urban	  Design	  Vision	  Plans	  



•  The	  Project	  and	  the	  Design	  Process	  
•  SWOT	  Analysis	  	  
•  The	  Seven	  Design	  Principles	  
•  Design	  Concept	  AlternaQves	  for	  California	  Circle	  

•  Team	  1:	  S.	  Benzel,	  M.	  Johnson,	  H.	  Shimer,	  F.	  Vargas	  &	  A.	  Zanmiller	  	  
•  Team	  2:	  J.	  Bonilla,	  S.	  Coleman,	  J.	  Ha	  &	  M.	  Sheikhali	  
•  Team	  3:	  T.	  Bertwistle,	  A.	  Perez,	  S.	  Severon	  &	  Y.	  Way	  

•  Design	  Concept	  AlternaQves	  for	  Main	  at	  Serra	  
•  Team	  4:	  C.	  Caruso,	  E.	  Granger,	  E.	  Merino	  &	  K.	  Van	  Leeuwen	  
•  Team	  5:	  K.	  Alcantara,	  Chris	  Bedekovic,	  J.	  Kim	  &	  D.	  Tran	  
•  Team	  6:	  M.	  Ammari,	  C.	  Carlucci,	  R.	  Kramer	  &	  L.	  Osterhus	  
•  Team	  7:	  A.	  Marston,	  A.	  Oreizi,	  M.	  Paul	  &	  S.	  Wood	  

•  Posters	  and	  Discussion	  

AGENDA	  	  



California	  Circle	  

Main	  at	  Serra	  
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PROCESS	  
DESIGN	  

Field	  study:	  	  
Division	  of	  territory	  for	  the	  teams	  



PROCESS	  
DESIGN	  

Examples	  of	  	  
team	  reports	  from	  
	  field	  studies	  



PROCESS	  
DESIGN	  

Example	  of	  lot	  survey	  
from	  the	  Main	  at	  Serra	  area	  



Main	  and	  Serra	  
Site	  Analysis	  

presenters:	  Rachel	  Kramer	  and	  Diane	  Tran	  



Strengths	   Weaknesses	   Opportuni=es	   Threats	  

MAN-‐MADE	  RESOURCES	  

•  Proximity	  to	  I-‐880	  
(highway)	  

•  Major	  roadways	  and	  
railways	  through	  
and	  around	  the	  area	  

•  Awkward	  parcel	  
placement	  and	  
orientaQon	  

•  Lack	  of	  appropriate	  
signage	  for	  
pedestrians,	  
cyclists,	  and	  drivers	  

•  No	  coherent	  
architectural	  style	  

•  No	  mulQ-‐mobile	  
transportaQon	  
system;	  skewed	  
toward	  cars	  

•  Bay	  Area	  Rapid	  
Transit	  (BART)	  
currently	  being	  
extended	  

•  Railroads	  could	  
provide	  transport	  
in	  the	  future	  

•  Midtown	  grid	  
supports	  walkable	  
design	  

•  Landfill	  toward	  the	  
northeast	  end	  of	  
the	  site	  can	  lead	  to	  
dissaQsfacQon	  from	  
the	  public	  

•  Random	  
development	  
pafern	  

•  Railroad	  plans/use	  

Main	  and	  Serra	  
SWOT	  Analysis	  



Strengths	   Weaknesses	   Opportuni=es	   Threats	  

ECONOMIC	  RESOURCES	  

•  Average	  income	  of	  
households	  is	  
relaQvely	  high	  

•  Serra	  Center	  ready	  
for	  reposiQoning	  

•  Many	  restaurants	  
and	  good	  ethnic	  
food	  

•  Temples	  
•  ExisQng	  retail,	  
services,	  and	  movie	  
theatre	  

•  ExisQng	  commercial	  
development	  is	  
outdated/uninviQng	  	  

•  No	  central	  business	  
district	  besides	  the	  
Great	  Mall	  

•  Vacant	  lots	  have	  
potenQal	  to	  be	  
developed	  without	  
many	  constraints	  	  

•  Average	  income	  of	  
households	  is	  
twice	  as	  much	  as	  
the	  naQonal	  
average	  

•  Close	  to	  Silicon	  
Valley	  businesses	  
and	  light	  industry	  

•  Majority	  of	  jobs	  
outside	  Milpitas	  
and	  project	  area	  

•  Over-‐reliance	  on	  
automobile	  
transportaQon	  

•  Difficult	  to	  compete	  
with	  other	  
surrounding	  towns	  

•  Great	  Mall	  “effect”	  
•  Nearby	  jail	  lowers	  
property	  values	  

SOCIO-‐POLITICAL	  RESOURCES	  

•  Presence	  of	  
community	  centers	  

•  Civic	  pride	  

•  No	  specific	  
guidance	  /	  vision	  for	  
redevelopment	  

•  RelaQvely	  undefined	  
communiQes	  

•  Strong	  tax	  base	  
•  Strong	  interest	  
from	  the	  city	  

•  Lack	  of	  an	  
appropriate	  vision	  
for	  Milpitas	  

•  Conflict	  between	  
ethnic	  groups	  



Strengths	   Weaknesses	   Opportuni=es	   Threats	  

NATURAL	  	  RESOURCES	  

•  ExisQng	  creek	  
•  RelaQvely	  well	  
landscaped	  with	  
large	  trees	  
throughout	  Scenic	  
mountains	  /distant	  
views	  

•  Trail	  alongside	  
creek	  exists,	  but	  
needs	  renovaQng	  

•  Creek	  is	  channelized	  

•  Geographic	  
locaQon	  of	  the	  
project	  site	  is	  close	  
to	  the	  bay	  and	  
natural	  parks	  

•  Many	  earthquake	  
faults	  near	  the	  
project	  site	  

•  Risk	  of	  liquefacQon	  

CULTURAL	  RESOURCES	  

•  ExisQng	  Asian	  
communiQes	  

•  Presence	  of	  Indian	  
movie	  theater	  

•  Variety	  of	  ethnic	  
restaurants	  

•  Lack	  of	  idenQty	  
•  Lack	  of	  social	  
interacQon	  or	  
common	  public	  
space	  

•  Temples	  in	  and	  
close-‐by	  

•  Lack	  of	  idenQty	  
allows	  us	  to	  create	  
new	  idenQty	  

•  Historic	  resources	  
•  Close	  to	  city	  
library,	  cultural	  
and	  health	  centers	  

•  Milpitas	  lacks	  an	  
idenQty	  and	  a	  brand	  



California	  Circle	  
SWOT	  Analysis	  

Presenters:	  
Stephanie	  Benzel	  
and	  Melissa	  Johnson	  



Strengths	   Weaknesses	   Opportuni=es	   Threats	  

MAN-‐MADE	  RESOURCES	  
•  Almost	  all	  parcels	  front	  

street	  
•  Plenty	  of	  parking	  on	  all	  

parcels	  and	  street	  
•  Accessibility	  and	  visibility	  

from	  I-‐880	  
•  Large	  parcels	  ease	  

development	  
•  Sidewalks	  along	  all	  of	  CA	  

Circle	  
•  Bike	  lanes	  through	  out	  

the	  site	  
•  Hotel,	  Starbucks,	  &	  

Chevron	  are	  few	  of	  the	  
busy	  uses	  within	  the	  site,	  
appeals	  to	  interstate	  
drivers	  

•  PotenQal	  to	  draw	  in	  
frustrated	  drivers	  

•  CA	  Circle	  Rd	  is	  in	  good	  
condiQon	  

•  Unused	  parking	  space	  
•  Outdated/run	  down	  
architecture	  

•  About	  30%	  vacant	  
•  Creek	  trail	  dead	  ends	  at	  
I-‐880	  

•  Sidewalks	  are	  narrow	  and	  
in	  poor	  condiQons	  in	  
some	  areas.	  

•  Limited	  access	  to	  creek	  –	  
no	  paths	  and	  fences	  in	  
some	  areas	  

•  Bike	  lanes	  are	  narrow	  &	  
unprotected	  

•  Few	  crosswalks	  in	  odd	  
locaQons	  

•  No	  ameniQes	  for	  workers	  	  
•  Poor	  Signage	  	  
•  880	  can	  cause	  congesQon,	  
•  Poor	  LOS	  on	  Dixon	  
Landing	  

•  Easy	  access	  to	  both	  I-‐880	  
and	  Dixon	  Easily	  visible	  
from	  highway	  

•  Significant	  residenQal	  
community	  on	  other	  
side	  of	  creek	  

•  Noise	  from	  I-‐880	  	  
•  Name	  change	  of	  street	  
from	  Milmont	  to	  CA	  
Circle	  is	  confusing	  and	  
lacks	  signage	  



Strengths	   Weaknesses	   Opportuni=es	   Threats	  

NATURAL	  RESOURCES	  
•  4	  Parcels	  border	  Peni-‐
tencia	  Creek	  and	  trail	  

•  Penitencia	  trail	  brings	  
runners	  and	  other	  
users	  to	  site	  

•  Flat	  topography	  	  
•  Mature	  trees	  along	  
California	  Circle/nice	  
smelling	  trees	  

•  Water	  fowl	  
•  Views	  of	  hills	  to	  the	  
east	  

•  SensiQve	  species	  can	  
deter	  development	  

•  Few	  mature	  trees	  
Berms	  are	  high/
accessibility	  to	  creek	  
trail	  is	  low	  

•  Exposure	  to	  site	  
flooding	  

•  Un-‐exciQng	  
topography	  

•  Creek	  creates	  natural	  
divide	  between	  
different	  uses	  

•  Views	  of	  hills	  to	  the	  
east	  	  

•  Wind	  draws	  odors	  to	  
site	  

•  Barrier	  between	  
residenQal	  and	  
industrial	  

•  Flooding	  
•  Mosquitos	  

CULTURAL	  RESOURCES	  
•  Indian	  Cultural	  Center/
Temple	  has	  a	  large	  
community	  

•  Lack	  of	  cultural	  variety	  
and	  cohesiveness	  

•  Rich	  variety	  of	  
cultural	  influences	  in	  
Milpitas	  as	  a	  whole	  

•  Culturally	  diverse	  
residenQal	  
neighborhood	  nearby	  

•  ExisQng	  lack	  of	  
cultural	  infrastructure	  
reflects	  poorly	  on	  site	  



Strengths	   Weaknesses	   Opportuni=es	   Threats	  

ECONOMIC	  RESOURCES	  
•  Some	  businesses	  
drawing	  freeway	  traffic	  

•  Visibility	  
•  Proximity	  to	  residenQal	  	  
•  CapQve	  market	  of	  
office	  workers	  &	  
residenQal	  

•  High	  vacancy	  rate	  
provides	  opportunity	  
for	  development	  

•  City	  is	  willing	  to	  go	  big	  
or	  go	  home!	  

•  Lacks	  a	  24	  hour	  use	  
largely	  

•  Uncool!	  
•  Single	  use	  orientaQon	  
makes	  the	  area	  lack	  
resilient	  

•  Regional	  economic	  
recovery	  	  

•  “Tech	  Bubble”	  
•  Vehicular	  
infrastructure	  makes	  
access	  easy	  for	  
employees	  

•  “Gateway”	  to	  Silicon	  
Valley	  

•  High	  compeQQon	  with	  
exisQng	  tech	  
companies	  

SOCIO-‐POLITICAL	  RESOURCES	  
•  Opportunity	  for	  
walkability,	  recreaQon,	  
and	  mixed	  use.	  

•  Blank	  canvas	  in	  terms	  
of	  creaQng	  idenQty.	  

•  Lack	  of	  public	  transit	  
(auto-‐oriented)	  

•  Surrounding	  
communiQes	  may	  
oppose	  new	  
developments	  	  

•  Milpitas	  lacks	  cultural	  
and	  social	  cohesion	  

•  City	  is	  ready	  to	  
promote	  changes	  in	  
the	  site	  

•  Developers	  ready	  to	  
promote	  housing	  in	  
the	  site	  



TheoreQcal	  Framework	  
The	  Seven	  Design	  Principles	  	  

Permeability	  
Places	  have	  to	  be	  physically	  and	  visually	  accessible	  to	  all	  

Variety	  
Places	  have	  to	  offer	  a	  choice	  and	  mix	  of	  uses,	  experiences,	  and	  typologies	  

Legibility	  
Places	  have	  to	  be	  easy	  to	  idenDfy,	  to	  understand,	  and	  to	  navigate	  in	  

Robustness	  
Places	  have	  to	  serve	  different	  purposes	  and	  have	  economical/social	  vitality	  

Visual	  Appropriateness	  
Places	  have	  to	  have	  an	  appropriate	  	  character	  and	  aestheDcal	  coherence	  

Richness	  
Places	  have	  to	  provide	  details	  that	  fill	  all	  our	  senses	  and	  imaginaDon	  

PersonalizaQon	  
Places	  have	  to	  allow	  for	  community	  and	  individual	  adaptaDons	  

presenter:	  Claire	  Caruso	  



Case	  Studies	  
InvesQgaQon	  of	  

Downtown	  Brea	  
	  

Santana	  Row,	  San	  Jose	  
	  

Mizner	  Park,	  Boca	  Raton	  
	  

The	  Grove,	  Los	  Angeles	  
	  

Uptown	  District,	  San	  Diego	  
	  

Valencia	  Town	  Center	  
	  

West	  Palm	  Beach,	  Florida	  



Team	  1	  
S.	  Benzel,	  M.	  Johnson,	  H.	  Shimer,	  F.	  Vargas	  &	  A.	  Zanmiller	  	  

	  

Team	  2	  	  
J.	  Bonilla,	  S.	  Coleman,	  J.	  Ha	  &	  M.	  Sheikhali	  

	  

Team	  3	  
T.	  Bertwistle,	  A.	  Perez,	  S.	  Severon	  &	  Y.	  Way	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  



Team	  S.	  Benzel,	  M.	  Johnson,	  H.	  Shimer,	  F.	  Vargas	  &	  A.	  Zanmiller	  	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Waterview Plaza will be an innovative, attractive, 
mixed-use, and pedestrian friendly development, designed 
to establish a new image of Milpitas for the 21st century. It 
will embody a multi-dimensional transition from gray to 
green, focusing on technology, sustainability, and 
community. It will provide desirable amenities for site 
patrons, Milpitas residents, and visitors from the 
surrounding Bay Area. This project will establish Milpitas as 
a leader in forward-thinking development and 
signify the start of a new history for the city.	




Team	  1:	  S.	  Benzel,	  M.	  Johnson,	  H.	  Shimer,	  F.	  Vargas	  &	  A.	  Zanmiller	  	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Natural	  creek	  buffer	  between	  
land-‐uses	  

Pedestrian	  bridges	  connec=ng	  
business	  center	  

Water	  park	  

Mixed-‐use	  plaza	  incorpora=ng	  
offices	  and	  retail	  spaces	  

Pedestrian	  oriented	  core	  



Team	  1:	  S.	  Benzel,	  M.	  Johnson,	  H.	  Shimer,	  F.	  Vargas	  &	  A.	  Zanmiller	  	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Business	  District	  
Provide an alternative to low-density office parks  
Create a business accelerator  
•  Attract young and smart tech industries and families alike 
•  Encourage collaborative ideas and a unique  
     working environment  
 
 
 
 
Entertainment	  
Maintain the current hotel  
Provide a recreational park usable for 
local residents, visitors, and employees  
•  Encourage 24-hour use  
•  Provide a variety of uses ranging from outdoor sports 

to business luncheons. 



Team	  1:	  S.	  Benzel,	  M.	  Johnson,	  H.	  Shimer,	  F.	  Vargas	  &	  A.	  Zanmiller	  	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Core	  
Create a dense unifying space that provides retail and 
restaurant services 
Provide open plazas that encourage outdoor relaxation 
for patrons all throughout the site 
•  Provide outdoor furniture with shade producing trees 
•  Create a central meeting place for local residents and employees from 

the surrounding businesses  

Mixed-‐use	  
Incorporates a range of uses to create a 
vibrant place that draws in the community as 
well as new patrons. 
Capitalize on the wide range of cultures 
present in Milpitas. 
Provide housing opportunities that showcase the creek 
In addition providing office and retail mixed-use 



Team	  1:	  S.	  Benzel,	  M.	  Johnson,	  H.	  Shimer,	  F.	  Vargas	  &	  A.	  Zanmiller	  	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Water	  
Capitalize on the natural and manmade water 
elements that are present in the site 
Make the creek more accessible and inviting 
•  Add a cultural trail that borders the creek and continues 

around the site 
•  Provide a small scale water park that attracts surrounding 

residents and encourages continued travel to the city 



Team	  2:	  	  J.	  Bonilla,	  S.	  Coleman,	  J.	  Ha	  &	  M.	  Sheikhali	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Village	  Walk	  is	  a	  pedestrian-‐friendly	  mixed-‐use	  development	  located	  
in	  the	  “crossroads	  of	  Silicon	  Valley.”	  	  It	  augments	  the	  surrounding	  
community	  by	  providing	  inviQng	  features,	  landmarks,	  housing,	  and	  space	  
for	  commercial,	  hi-‐tech,	  and	  recreaQonal	  uses.	  The	  Village	  Walk	  is	  an	  
accessible,	  culturally	  rich,	  and	  a	  livable	  community	  that	  provides	  a	  
desQnaQon	  for	  both	  visitors	  and	  residents	  of	  the	  City	  of	  Milpitas.	  	  



Team	  2:	  	  J.	  Bonilla,	  S.	  Coleman,	  J.	  Ha	  &	  M.	  Sheikhali	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Street	  features	  to	  promote	  walkability	  



Team	  2:	  	  J.	  Bonilla,	  S.	  Coleman,	  J.	  Ha	  &	  M.	  Sheikhali	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Buildings	  as	  highway	  noise	  buffers	  



Team	  2:	  	  J.	  Bonilla,	  S.	  Coleman,	  J.	  Ha	  &	  M.	  Sheikhali	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Alluring	  forms	  to	  make	  site	  recognizable	  



Team	  3:	  	  T.	  Bertwistle,	  A.	  Perez,	  S.	  Severon	  &	  Y.	  Way	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  
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California	  Circle	  will	  be	  a	  vibrant	  community	  bustling	  with	  recreaQonal,	  
educaQonal,	  and	  culturally	  rich	  venues	  to	  explore;	  it	  will	  serve	  as	  a	  premiere	  
desQnaQon	  for	  ethnic	  cuisine,	  arQsQc	  expression,	  shopping,	  and	  
entertainment.	  The	  Circle	  will	  conQnually	  transform	  itself	  to	  resonate	  the	  
spirit	  of	  its	  diverse	  community	  seqng	  at	  any	  given	  Qme.	  Designed	  to	  fit	  the	  
needs	  of	  nearby	  residents	  and	  tourists,	  California	  Circle	  will	  offer	  plenty	  of	  
unique	  experiences	  and	  be	  an	  afracQve	  desQnaQon	  to	  visit.	  	  
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Cross	  secQon	  -‐-‐	  Site	  with	  new	  topography	  

Cross	  secQon	  	  
Levy	  between	  new	  residenQal	  
units	  and	  pedestrian	  pathway	  
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Park	  and	  landscaped	  built	  slopes	  

InQmately	  scaled	  
	  pedestrian	  pathways	  
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Public	  art	  

Stand	  out	  architecture	  
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MulQ-‐Use	  
Public	  Space	  

Pedestrian	  
Plaza	  

Green	  Cap	  

Create	  a	  cohesive	  downtown	  for	  
Milpitas	  centered	  on	  the	  concept	  of	  
celebraQng	  its	  history	  and	  culture.	  
This	  goal	  will	  be	  achieved	  by	  focusing	  
on	  a	  mixture	  of	  uses	  that	  will	  
encourage	  pedestrian	  acQvity,	  
implement	  disQnct	  historical	  and	  
cultural	  designs,	  and	  strengthen	  the	  
idenQty	  of	  Main	  Street	  at	  Serra.	  
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•  Pedestrian	  Oriented	  shops	  and	  restaurants	  focused	  
on	  Milpitas	  demographics	  

•  MulQ-‐Use	  Public	  Space	  
•  Bay	  Area	  Cultural	  History	  Museum	  &	  Cultural	  Venue	  
•  InternaQonal	  Movie	  Theater	  &	  Pedestrian	  Plaza	  

Major	  AfracQons	  
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ConnecQvity	  

•  Green	  cap	  across	  railway	  connecQng	  
to	  Civic	  &	  shopping	  centers.	  

•  Access	  to	  surrounding	  residenQal	  
neighborhoods	  

•  Gateways	  into	  area	  from	  major	  
thoroughfares	  	  
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Cohesiveness	  

•  Centered	  around	  Main	  Street	  Circle	  
•  Anchors	  connected	  by	  	  
	  	  	  	  	  	  pedestrian	  paths	  
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Downtown	  Milpitas,	  a	  LEED-‐cerQfied	  area,	  
consists	  of	  vibrant	  mixed-‐uses	  and	  a	  robust	  
economy	  to	  afract	  visitors	  and	  residents.	  
The	  fundamental	  design	  elements	  of	  
walkability	  and	  acQve	  sidewalks,	  transit,	  
afracQve	  architecture,	  recreaQon	  and	  
entertainment	  will	  provide	  Downtown	  
Milpitas	  with	  a	  strong	  sense	  of	  place.	  
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Civic	  Plaza	  at	  the	  corner	  of	  Serra	  Way	  
&	  Abel	  Street	  for	  public	  gathering.	  

Commercial	  District	  along	  the	  
creek	  provides	  users	  with	  a	  
unique	  afracQon.	  

Features	  and	  AfracQon	  to	  the	  area	  to	  create	  a	  Milpitas	  IdenQty	  
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Civic	  Plaza	  at	  the	  corner	  of	  Serra	  Way	  
&	  Abel	  Street	  for	  public	  gathering.	  

Commercial	  District	  along	  the	  
creek	  provides	  users	  with	  a	  
unique	  afracQon.	  

Features	  and	  AfracQon	  to	  the	  area	  to	  create	  a	  Milpitas	  IdenQty	  
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Public	  art	  displays	  for	  an	  interacQve	  
experience	  for	  the	  users.	  	  	  

Iconic	  Movie	  Theatre	  on	  Main	  
street	  	  as	  an	  anchor	  point.	  
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First	  floor	  concept	  	   Second	  floor	  concept	  	  

Hot	  Spot	  	  in	  	  downtown	  highlights	  the	  very	  ideas	  that	  gives	  the	  Silicon	  Valley	  its	  idenQty,	  
and	  translates	  it	  into	  an	  animated,	  livable	  city.	  This	  is	  the	  new	  mulQcultural	  Main	  Street,	  a	  
downtown	  of	  colorful	  nightlife,	  community	  gathering	  places,	  savory	  foreign	  cuisine,	  and	  creaQve	  
urban	  gardens.	  Milpitas	  will	  provide	  a	  niche	  for	  a	  range	  of	  audience,	  and	  draw	  visitors	  to	  explore	  
all	  it	  has	  to	  offer	  
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The	  performing	  arts	  center	  will	  have	  
mulQple	  uses	  such	  as	  plays,	  galas,	  art	  

exhibits,	  music	  venues,	  etc.	  The	  performing	  
arts	  center	  will	  also	  serve	  as	  an	  anchor	  and	  
an	  icon	  for	  the	  cultural	  significance	  that	  the	  

demographic	  which	  Milpitas	  embodies	  

Performing	  Arts	  Center	  

The	  technology	  walk	  will	  also	  serve	  as	  an	  
anchor	  to	  the	  site.	  The	  technology	  walk	  will	  
feature	  a	  Qmeline	  of	  the	  development	  of	  
technology	  in	  the	  Silicon	  Valley	  as	  well	  as	  a	  
showcase	  for	  future	  endeavors.	  The	  walk	  
will	  feature	  interacQve	  components.	  	  

Technology	  Walk	  
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The	  cultural/community	  center	  offers	  
exhibiQons,	  classes,	  and	  programs	  for	  the	  
surrounding	  community.	  AddiQonally,	  the	  
cultural	  center	  will	  emphasize	  the	  cultural	  

significance	  of	  Milpitas.	  	  

Cultural/Community	  Center	  

This	  mixed	  use	  high	  density	  center	  located	  in	  
the	  heart	  of	  Main	  at	  Serra	  is	  inspired	  in	  Paseo	  

Colorado.	  Covering	  a	  whole	  block	  with	  
pedestrian	  paseos	  connecQng	  the	  

surrounding	  streets,	  it	  will	  feature	  retail	  and	  
restaurants	  and	  apartments	  above.	  	  

Mixed-‐Use	  Center	  



Team	  7:	  	  M.	  Ammari,	  C.	  Carlucci,	  R.	  Kramer	  &	  L.	  Osterhus	  

Design	  Concept	  AlternaQves	  for	  California	  Circle	  

Main	  Street	  and	  	  Serra	  is	  focused	  on	  a	  high-‐tech	  conven=on	  center	  that	  serves	  as	  a	  catalyst	  for	  
the	  rest	  of	  the	  site.	  A	  healthy	  plaza	  is	  also	  proposed	  as	  it	  links	  all	  of	  the	  residen=al	  parks	  and	  
open	  spaces	  together.	  	  The	  are	  promotes	  a	  mixed-‐use	  of	  shops	  and	  restaurants,	  with	  a	  
“Restaurant	  Row”	  located	  in	  the	  center.	  	  



High-‐Tech	  Conven=on	  Center	  

High	  Tech	  ConvenQon	  Center	  

A	  high-‐tech	  museum	  and	  convenQon	  center	  that	  
showcases	  the	  progress	  that	  has	  been	  made	  with	  
technology	  throughout	  Silicon	  Valley.	  	  
	  
This	  center	  will	  have	  a	  small	  interacQve	  museum	  for	  
technological	  advancements	  will	  serve	  as	  an	  anchor	  for	  
the	  site.	  
	  
The	  convenQon	  center	  can	  be	  rented	  out	  by	  different	  
groups	  for	  various	  acQviQes.	  	  
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Healthy	  Plaza	  

To	  achieve	  personalizaQon,	  a	  healthy	  plaza	  is	  
proposed	  in	  order	  to	  promote	  the	  open	  spaces	  for	  
the	  community	  as	  stated	  in	  the	  General	  Plan	  
	  
City	  of	  Milpitas	  General	  Plan	  Chapter	  2	  SecQon	  6	  
Guiding	  Principles:	  A	  park-‐like	  seqng	  will	  be	  
created	  by	  a	  series	  of	  local	  parks,	  school	  sites,	  
trails,	  and	  a	  greenway	  system	  laced	  throughout	  all	  
living	  areas.	  	  
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Restaurant	  Row	  

Restaurant	  Row	  will	  be	  located	  on	  Main	  Street	  in	  the	  center	  
of	  mixed-‐use	  buildings	  that	  have	  retail	  shops	  and	  
restaurants.	  This	  secQon	  will	  have	  a	  tree	  canopy	  to	  be	  
visually	  disQnct	  and	  will	  highlight	  all	  types	  of	  cuisines.	  	  
	  
	  
Milpitas	  is	  a	  magnet	  for	  religious	  services	  on	  Sundays	  and	  
thus,	  a	  Farmer’s	  Market	  will	  take	  place	  on	  Sunday	  
asernoons	  to	  encourage	  visitors	  to	  stay	  in	  the	  city.	  
	  
	  Those	  who	  afend	  the	  convenQon	  center	  will	  be	  able	  to	  
walk	  down	  the	  street	  and	  buy	  their	  meals.	  	  
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Thank	  you!	  
	  

QuesQons?	  
	  

Applause?	  

California	  Circle	  and	  Main	  at	  Serra	  
Urban	  Design	  Vision	  Plans	  


